ENAVEK 2014-2020

ENIXEIPHZIAKO NPOMrPAMMA
ANTAMTQNIZTIKOTHTA« ENIXEIPHMATIKOTHTA« KAINOTOMIA

\ Epyaneiobnkn
| AVTQYyWwVIOTIKOTNTASs

[NA MIKPEZ & MNMOAY MIKPEZ ENIXEIPHZEIZ

H emixeipnon FILENIO EMMNOPIKH EZAMQIrIKH MONOMPOZQMH IKE nou £dpelsl oTnV NeEPIPEPEId ATTIKNAG EVTAXONKE
otn Opdaon <«EpyaAeioBnikn AvTaywvioTikOTNTac» npolrnoAoyioyou 400 ekar. Eupw. H Opdon oTtoxeUsl oTn
BeATiwWON TNG avTAyWVIOTIKOTNTAG TWV MIKPWV KAl MOAU HIKPWV EMIXEIPROEWY, €nevdUuovTac OTOV NAPAYWYIKO
EKOUYXPOVIONO TOUG, TNV UIOBETNON OUCTNNATWY Tunonoinong & nioronoinong, kKabwg kair o€ branding kar yneiakn
npoBoAn.

O ouvoAIkOC npoUnoAoyiopoc TnG enevduonc sival 120.000,00 € ek Twv onoiwv n Onuooia dandvn avepyeTal O€
60.000,00 € kai cuyxpnuatodoTeiTal anod Tnv EAAAGda kai To Eupwnaikd Tapeio Mepipepeiakng AvanTtuéng Tng
Eupwnaikng 'Evwong.

To enIXEIPNHATIKO OXEDIO NOU EYKPIONKE NPog XpnHaTodoTnon kail uAonoisgital, nepiAagpavel enevoUOoEIG

OTIG NAPAKATW KATNYOPIEG:

v Mnxavnuata — EEonAiopog

v/ Juokeuaoia - ETikéTa - Branding

v Wnoiakn MpoBoAn

v MeTa@opika peoa

v/ MIoBoAoyIkO kKOOTOG epyalopevmwy (VEO Npoowmniko)

ME£o® TNG CUHHETOXNG OTN ApAon, N enIXEipnon NETUXE:

v BeATIiWON TNG AvTaywvVvIOTIKOTNTAG TNG

v'au&non Tng kepdogopiag TnG

v evioxuon TngG eEwoTpePpEIag

v ENEKTAON TNG AYOopdc KE Tn Npoabnkn VEWV NPOoioVTWV & UNNPECIWV
v eEao@AAion uwnAOTEPNC NOIOTNTAG NPOoidvTa & UNNPEDIEC

v'au&non TnG napaywyikotTnTag & BeATimon AsiToupyikwv d1adikaoiwyv
v evioxuaon Tng eniXeipnuaTikdTNTag

v dnuioupyia / diaTApnon NoloTIKWV BECEWV €pyaaiac

Me Tn oupBoAn Tou EMAVEK evioxUBnke n €niXeipnon ano@ePovTac opeAN TNV avTaywvioTIKOTNTA TNG XWpac Kabwg

KAl TNV TOMIKN OIKOVOWia.

[
EAAHNIKH AHMOKPATIA -

. . YMNOYPrEIO : ]

* 5 K ANAMTYZHE KAI ENENAYZEQN = B
EIAIKH FTPAMMATEIA AIAXEIPIZHE . . "
MPOrPAMMATQN ETMNA & T: avantuén - epyacia - aAAnAEyyUn
EIAIKH YMHPEZIA AIAXEIPIZHZ EMAVEK

Eupwnaikn 'Evwon
Eupwnaiké Tapeio
MNepipepetakng Avantuéng

Me tn ouyxpnpatodotnon tns EAAAdas kal tns Eupwnaikns Evwons



